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Introduction

Over the past few decades, it has become more common and socially acceptable for people to find compatible partners through online dating. In modern society, online dating has become an increasingly favored way for single people to meet and pursue relationships. Online dating has transformed the dating world. The popularity and growth of online dating is readily observable in the number and types of applications and websites that are available. However, with online content and editing, self-presentation and deception are frequent behaviors. Users often create a deceiving profile to convey a better, seemingly false, self-image and use this as their self-presentation for other online daters to view. Along with deception, trust is a recurring behavior amongst online dating users. Users with similar trustworthiness take more time getting to know individuals they believe have a similar level of trustworthiness. In addition, self-disclosure acts as another result of online dating usage because the level of self-disclosure provided by a user can affect the success or failure of a potential relationship. Online dating has increasingly become an outlet for users to participate in behaviors including self-presentation to attract potential romantic partners, self-disclosure as a way of revealing and feeling comfortable with other users, and trust as a way to gain confidence in a future partner.

Literature Review
Self-Presentation and the Use of Deception
Given these points, online dating has become a vent and strategic form of media that allows users to contribute in specific online dating behaviors. It allows users to choose specific aspects of their identity to portray to the public. Users are able to customize their profiles, regardless of the information being true or false. Online daters engage in selective self-presentation while creating their profiles. Wotipka and High (2016) defined self-presentation as the filtering out of unflattering information and highlighting of positive attributes. Online daters will edit their self during online interactions as a way of creating a positive impression. Guadagno, Okdie and Kruse (2012) described the self-presentation process through expressing how individuals seek to create specific, positive impressions for other users to become intrigued and spike their interest. Self presentation has gained a higher return percentage and interest in users because it allows them to feel powerful and confident when they receive positive feedback. Because online dating does not require immediate face to face contact, users take advantage of the anonymity option provided. Users present their positive attributes and either diminish or eliminate their negative qualities. Similarly, Wotipka and High (2016) emphasized how dating sites encourage users to portray their positive qualities under a bright light, explaining how one dating site instructs users to “Go on, brag a little (or a lot). We won’t judge.” Self-presentation has been a way for users to shape their profiles on a variety of online dating websites. People researched the usage of online daters’ use of self-presentation, as well as its effect on viewers’ desire or willingness to pursue a relationship (Guadagno et al., 2012). 
Toma and Hancock (2010) studied sixty-nine users of online dating websites to help demonstrate the deception used in dating profiles. The profiles of the participants were printed and they were required to point out the areas of deception used. Next, participants had their photographs taken as a way of showing an accurate physical representation of the user, without distorted self-presentation. Judges rated each participant’s physical attractiveness on a scale from one to ten, being very unattractive to very attractive (Toma & Hancock, 2010). When the researchers analyzed the results of the study, they found that online daters with lower in-person attractiveness are more likely to enhance their self-presentation online. This study revealed to the researchers that qualities such as weight, height and age are often used as a form of deception (Toma & Hancock, 2010). The results helped display the importance of physical attractiveness in the eyes of online daters. 
Guadagno, Okdie and Kruse (2012) examined how often deception and an enhanced form of self-presentation were used. Participants were required to fill out a personality survey about four meeting conditions: face-to-face, email, no meeting or a questionnaire with no pretense of dating (Guadagno et al., 2012). Results indicated that more men engaged in deceptive self-presentation when expecting a date compared to women. Although the data revealed a difference in self-presentation in men versus women, it displayed that people present themselves differently depending on the dating meeting condition. However, Sumter, Vandenbosch and Ligtenberg (2017) researched motivations behind adults’ usage of dating applications and through analysis of results, determined that self-representation is distorted as a way to gain validation of self-worth. Online daters use forms of deception to receive positive impressions from other users as a way to feel better about themselves. This suggests that both women and men use an enhanced self-presentation as a way of receiving validation on their physical appearance and interests (Sumter et al., 2017). Through analysis of results of multiple studies, both female and male online dating users had used self-presentation.
Through online dating websites and applications, users enhance their self-presentation as a way of receiving positive feedback from other users. Although deception is not an accurate representation of the self, users participate in this behavior as a way of feeling better about themselves or to be considered more by desirable romantic partners. Users focus on revealing information that is perceived in a more positive light. Self-presentation as a form of deception is a behavior used by many online daters as a way of presenting their best self and deleting less attractive quality traits. 
Self-Disclosure
	Although self-presentation is a social behavior practiced by users’ as a way of attracting potential romantic partners, the impact of self-disclosure affects an individual’s perception of a potential romantic partner. Rosen et al. (2008) defines self-disclosure as letting go of anxiety and the apprehension of losing someone due to knowing that person more intimately. People tend to be more cautious about revealing too much about themselves in a face-to-face situation, whereas through online forums people become more comfortable, which can lead to more self-disclosure. Online dating behaviors vary in terms of enhancement. Self-presentation is revealed to be enhanced when meeting conditions were more likely to be face-to-face (Sumter et al., 2017). On the other hand, self-disclosure enhances when users are hidden behind a computer screen and feel more comfortable revealing information. Online daters reveal more about themselves because reading facial expressions and body language face-to-face may give off the feeling of rejection.
Joinson (2004) researched the impact of self-disclosure on online communication and dating and studied 306 participants who answered a series of questions discussing scenarios and dilemmas. He compares online discussions to interpersonal discussions and then compares anonymous discussions to discussions involving a video link (Joinson, 2004). The results demonstrated how online discussions behind a computer screen or with an anonymous name led to nearly four or five times the amount of self-disclosure. Joinson (2004) concluded that online dating provides users the ability to promote self-revealing thoughts and feelings through hiding behind a screen. Self-disclosure prevents individuals from feeling comfortable in face-to-face relationships, thus online dating assists with this fear and aspect of dating. Hiding behind a computer screen leads to more comfort, therefore more self-disclosure. 
Two factors drive selective self-disclosure, one is the motivation of self-enhancement, and the other one relates to an authenticity issue (Toma & Hancock, 2010). In terms of online dating, a higher level of self-disclosure can result in more interactions online. Rosen et al. (2008) demonstrates the impact of self-disclosure among online dating users, finding out that a higher level of self-disclosure makes people more attractive during online interaction between users. Having a higher level of self-disclosure allows for a stronger connection and stable online relationship. Because of self-disclosure, people with similar levels of disclosed information tend to reach out to other online dating users (Joinson, 2004). Both Joinson’s (2004) and Rosen et al.’s (2008) findings demonstrate that in order to be successful with online dating it is important to engage in self-disclosure. Both studies displayed that self-disclosure was higher through e-mail or an application because of the fear of a greater chance of rejection in a face-to-face form of communication. Whether behind a computer screen or face-to-face, self-disclosure is a behavior used by many online daters as a way of communicating and revealing information about himself or herself. 
Trust
	Not only are self-presentation and self-disclosure crucial dating behaviors, but trust also plays a significant role in relationship initiation for online dating. Wotipka and High (2016) defined trust as being a foundation for a satisfying relationship and a predictor of relational happiness. An enhanced level of self-disclosure helps to gain trust in individuals. Through trust, people gain confidence in their partner and the future of their relationship. In addition, trust relates back to self-presentation and if online dater’s choose to communicate with the user based on if the information provided looks believable or non-deceptive. Trust develops over time, however it usually ignites from an individual's first impression. Researchers dove into the element of trust and what role it plays in online dating.
	Kang (2011) found, based on the concern of trust and online dating, possible variables that lead individuals to date online. Researchers predicted that if an individual has general trust in others, they will be more likely to use online dating sites. The element of trust was measured through the nationwide telephone poll, “Generally speaking, would you say that most people can be trusted or that you can’t be too careful in dealing with people?” (Kang, 2011, p. 209). They found that individuals who were more trusting of others were more likely to engage in face-to-face relationships rather than online dating relationships. Wotipka and High (2016) supports this suggesting that online dating sites introduce new concerns about trust or credibility because the anonymity of many websites creates suspicion that people are deceptive.  People who have trust in a partner are more likely to have a successful relationship than those who do not. 
Kang (2011) researched how trust had related more to face-to-face relationships rather than online. However, Wotipka and High (2016) proposed the hypothesis of trust relating to outcomes in online dating sites, suggesting that perceptions of trust had been related with viewers’ desire to contact the user. Using an online survey, trust was measured through a series of questions ranging from if an individual came across as deceitful or not to being trustworthy or not, based on a user’s profile.  Researchers analyzed the results, which confirmed that trust was positively associated with a desire to date and likelihood of contacting the individual in the profile (Wotipka and High, 2016). Although individuals with a general trust in others are more likely to engage in face to face relationships, studies have revealed that when trust is involved in online dating, it is associated with positive and successful outcomes.  
Conclusion
	Overall, online dating offers the opportunity for individuals to pursue a romantic relationship. Previous studies have examined how trust is influenced by deception in self-presentation, as well as a lack of self-disclosure. After reviewing research on the elements of online dating including, self-presentation, self-disclosure, and trust, we need to ask if the findings provide enough information for healthy, well established programming that gives positive outcomes for individuals. Individuals involved in online dating relationships may not feel comfortable enough to be themselves throughout the process of communicating behind a computer screen or on an application. Therefore, we ask the following:
RQ1: Based on individuals who have found romantic partners through online dating, how likely are they to trust, confide and have a long-lasting relationship that has resulted in marriage? 
Methods
Participants: Participants included 148 individuals (84 women, 64 men) who subscribed to an online dating service: eHarmony.com, Match.com, Tinder application, or DateHookup.com. Participants were recruited in the Cleveland, Ohio area, particularly near West 6th and East 4th. Online advertisements and flyers were printed out to recruit participants in a study on the effects and success of online dating (See Appendix A).  Two hundred sixty-two individuals signed up for participation through a website that was written on the flyer and attached to the online advertisement. At sign up, online daters had to provide their email, age, gender, sexual orientation and preferred dating website. As part of the criteria for the study, online daters were required to have been or currently be in a relationship with a partner they met online. As a result, 210 online daters were invited to participate in the study, however only 148 individuals showed up. 
Procedure: Participants were invited to meet at Dolan Science Center in the Psychology Department at John Carroll University. Prior to arriving, individuals invited to participate in the study were told to send in their online username for researchers to access their online dating profile (See Appendix B). Upon arrival, each participant was handed a print copy of their online profile. Then, they were told to highlight the distorted or edited features of themselves. Whether that be their information box or profile picture. Next, a photograph was taken of the participants against a white wall to get an accurate representation of how they look, without a filter or edit placed on the photo. Next, each participant was required to go into a room and answer a survey with a series of questions relating to online dating, self-presentation, self-disclosure, trust, relationship status, and success or failure with an online dating relationship (See Appendix C). The total length of time the participants were in the Psychology Department was approximately 45 minutes. Research participants received $40 USD.
Analysis 
Through the data collected, this research makes important contributions to understanding the success rate of online dating. The research shows that many individuals with online dating profiles filter their negative behavioral qualities and flaunt their positive ones, making trust an initial issue. Data shows that physical attractiveness plays a key role in online dating, particularly for the male participants. Therefore, users find it necessary to edit their information and bend the truth slightly. Self-presentation is an issue when comparing the user’s online profiles versus the unedited photographs taken in the Psychology Department at John Carroll University. More than half of the participant’s edited their photographs to the point of looking barely recognizable in person. Data revealed individuals with high levels of altered self-presentation levels were also more likely to answer single for their relationship status. Out of the 148 participants who participated, only two were married - both were female. However, both married women had very low levels of altered self-presentation, but high levels of self-disclosure and trust in their partner. 
Similarly, participants with accurate levels of self-presentation were more likely to be in a relationship. However, many participants who were once in a relationship felt that levels of self-disclosure were higher online versus in-person, which lead to trust issues and failed relationships. Moreover, the study provides data that online dating can lead to trust issues because of the ability to alter an online profile and produce false information. However, for users who were honest from the start and had limited alterations to their profile, they showed more success with online dating. However, to apply the data I collected, many of the participants had mixed reviews about online dating because of the miscommunication and fraudulent information that can be spread online. The findings demonstrate that online dating is more successful for those who are mature and honest. However, online dating may not be appropriate for users who do not feel comfortable sharing truthful information about themselves and may show better success with traditional, face-to-face dating. To apply this data further, perhaps sending the results from this study to online dating applications or websites will allow these programs to alter their settings to give users less leeway for altering information. Submitting your driver’s license or having to take a photo directly from your webcam could be a better way to assure truthful information, as well as an accurate self-presentation of individuals. The data this research provides shows a tremendous amount of results that show failure in online dating relationships due to dishonesty and lack of trust. 
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APPENDIX A
Flyer/Online advertisement:
CALLING ALL ONLINE DATERS IN THE CLEVELAND, OHIO AREA.
Are you interested in making some spare cash by participating in a quick, research study about online dating? Have you had success online dating? Or a terrible experience? We would like to hear from YOU!
My name is Brigid Dwyer and I am conducting research about the success of online dating and if it is more beneficial than harmful, or vice versa! The data from this experiment will be used towards bettering the programming of online dating websites or applications to assure that individual’s receive the best results possible.
If you are interested and have an online dating profile, please apply to be a research participant by typing in the link found below. We would love to hear from you! Thank you.
http://www.onlinedatingresearchregistration.com 









APPENDIX B
Email invitation:
Good morning!
My name is Brigid Dwyer, and I am conducting a research based project on online dating and it’s success or failure. If you are receiving this email, you have shown interest in participating in this study. 

In order to participate, it is crucial as a participant that you have been involved in an online dating relationship before, or to be involved in a relationship currently with someone you met online. Also, it is criteria to send your online dating username and information in order for the researchers to access your online dating profile. You can send your information directly to bdwyer18@jcu.edu or submit it online at http://www.onlinedatingresearchregistration.com. 

The research will be conducted on Friday, November 18th at 5:00pm at John Carroll University in the Psychology Department of the Dolan Science Center. Please reply to my email indicating whether or not you will be able to participate. Thank you. See you Friday!





















APPENDIX C

SURVEY

Age:
Gender:
Sexual Orientation:

Online Dating:
1. What online dating website/application do you prefer?
2. What is your motive for using online dating. Circle one.
a. Find a potential partner
b. Hooking up
3. Why did you start using an online dating website/application?
4. How does using an online dating website make you feel?

Self-Presentation
1. Is all of your information online 100% unaltered information. Circle one.
a. Yes
b. No
2. If yes, what features or information did you alter?
3. If yes, why did you alter that information?
4. Rank your level of self-presentation online 1-10: 1 being false/fake profile, 5 providing an even distribution of false/accurate information, 10 being completely true. _________.
5. How did you decide which image to choose for your profile picture?
6. What information did you find necessary to include on your profile page?
7. Do you look for attractive individuals when online dating?
8. Do you prefer someone who is attractive with negative qualities or someone less attractive with positive qualities?
9. Do you notice the biography of an individual or the profile photograph of an individual first? 
10. To follow up, which lures you in more?

Self-Disclosure
1. Do you feel comfortable sharing information with a stranger online?
2. Do you prefer talking to someone you met online in person or behind your computer?
3. How long does it take for you get comfortable and share personal information and thoughts with someone you just met?
4. Does talking to people make you anxious?
5. Do you have social anxiety?
6. Do you feel insecure talking to people?
7. Do you like sharing your opinions or are you more shy?
8. Would you rather someone else talk and you listen, or vice versa?
Trust
1. Do you trust people you meet online?
2. What helps you get close to someone you met online?
3. Have you ever met someone in person after speaking with them online for a long time and they are not what you expected? If yes, explain your experience. 
4. Have you ever felt like your information with another online dater was not confidential? 
5. Did you ever feel vulnerable talking to someone online?
6. Have you ever felt that the individual you were speaking to online did not have the same intentions as you did? Explain. (For example: If you wanted a relationship, but they wanted to use you as a hookup.) 
7.  Have you ever felt used for sex with someone you met online?

Relationship Status: 
1. Were you ever in a relationship before you used an online dating application?
2. If yes, what made you decide to switch to online dating?
3. Are you currently single? Choose one.
a. Yes
b. No
2. Are you in a relationship? Choose one.
a. Yes
b. No

Success/Failure: Note: In order to participate, you must have either been involved in an online dating relationship before or continue to be in one currently.
1. How long did you speak to your online dating partner before making things official?
2. Did you ever meet in person. Choose one.
a. Yes
b. No
3. Did your online dating partner look different than you expected once you met them in person?
4. Did you find your partner to be different once you started dating?
5. Did he/she reveal more information to you once you began dating?
6. Did you feel more comfortable with your partner once you began dating?
7. While in a relationship, were you able to trust your partner? 
8. If you are no longer in a relationship, what factors lead to you breaking up?
9. Are you married? Choose one.
a. Yes
b. No
10. If yes, are you married to someone you met through online dating. Choose one.
a. Yes
b. No

Thank you for participating in this survey. I really appreciate your help with this study. 
